
Jurnal Linguistik Terapan  Volume 12/2 

Politeknik Negeri Malang  ISSN: 2088-2025 

24 

 

 

 

 

 

DEVELOPING A BILINGUAL GUIDEBOOK OF PANJI MUSEUM 

 

GUSTI AYU OPPY ARYANTI P.  

Politeknik Negeri Malang 

 

 

ABSTRACT 

The Panji Museum, located in Malang, East Java, is an educational and cultural insti-

tution showcasing the story of Panji, historical relics, and the traditional culture of 

the Javanese people. However, the museum faces significant challenges in providing 

clear and comprehensive information to its visitors due to inadequate descriptive 

materials and supporting facilities. This lack of accessible and accurate information 

affects the visitor experience, particularly for international tourists. To address this 

issue, the present study aimed to develop a bilingual (Indonesian-English) guidebook 

for the Panji Museum, with the goal of enhancing information delivery and accessi-

bility for both domestic and international audiences. 

This research adopted a design and development methodology, consisting of five 

stages: analysis, design, development, expert validation, and evaluation. Data collec-

tion instruments included questionnaires and interviews conducted with both do-

mestic and international visitors. The primary outcome was a bilingual guidebook 

featuring comprehensive information about the Panji Museum, including an over-

view of its history, the story of Panji, contributions of Panji researchers, and detailed 

descriptions of 37 curated collections. Additionally, the guidebook includes visual 

aids, such as photographs and a floor plan, as well as practical information about 

museum facilities, contact details, and social media presence. 

Evaluation results indicate that the bilingual guidebook significantly improves visi-

tors’ understanding and engagement with the museum’s collections. It effectively 

bridges the language barrier and enhances the overall museum experience, serving 

as a valuable resource for a diverse audience and contributing to cultural education 

and tourism in East Java. 

Keywords: bilingual, design and development research, guidebook, heritage tour-

ism 

 

INTRODUCTION 

English has become an essential global 

communication tool, bridging linguistic and 

cultural differences. As noted by Alfarhan 

(2016), English facilitates communication 

among people from various countries. It is 

particularly crucial in sectors like com-

merce, politics, and tourism. In the tourism 

industry, English serves as a vital medium 

for communication and negotiation, as dis-

cussed by Prachanant (2012), and is a ne-

cessity for employees in hospitality and 

tourism, according to Leslie and Russell in 

Zahedpisheh, Zulkarnain, and Saffari 

(2017). English proficiency is therefore crit-

ical for professionals in the tourism and 

hospitality industries to effectively engage 

with diverse audiences. 
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Tourism, as defined by Sugiama in 

Sitepu (2019), encompasses activities and 

services catering to the needs of tourists, 

including attractions, accommodations, 

and various travel-related services. In In-

donesia, tourism is a significant economic 

sector, generating foreign currency and 

supporting local economies. East Java, in-

cluding the city of Malang, is a prominent 

destination that attracts millions of domes-

tic and international visitors. In 2019, Ma-

lang recorded 8.5 million tourist arrivals, 

an increase from 7.12 million in 2018 (Cen-

tral Bureau of Statistics, 2020). Malang is 

especially known for its natural, culinary, 

shopping, and heritage tourism, with a 

growing interest in heritage tourism due to 

the region's historical richness. 

Heritage tourism, according to the 

World Tourism Organization (Cahyadi & 

Gunawijaya, 2009), involves activities that 

allow tourists to experience history, cul-

ture, and heritage from different regions. 

Museums are key attractions in this sector. 

The International Council of Museums 

(2007) defines museums as institutions 

that conserve, research, and exhibit collec-

tions for public enjoyment and education. 

Panji Museum in Malang is one such insti-

tution, focusing on the Panji story, a signif-

icant cultural and literary narrative of Java. 

Panji Museum showcases collections 

related to the Panji story and Javanese cul-

ture, spanning artifacts from the Kediri, 

Singhasari, and Majapahit kingdoms. The 

Panji story, a tale of love, adventure, and 

heroism, has spread across Southeast Asia 

and received UNESCO recognition as a 

"Memory of the World" in 2017 (Saputra, 

2010; Nurcahyo in Maharani, 2018). De-

spite the museum's rich collections, it lacks 

adequate means to provide comprehensive 

information to both domestic and interna-

tional visitors. The absence of an English-

language guide or competent English-

speaking tour guides limits the experience 

for non-Indonesian-speaking tourists. 

In response to this issue, the devel-

opment of a bilingual (Indonesian-English) 

guidebook for Panji Museum is proposed. 

This guidebook aims to provide detailed 

information about the museum’s collec-

tions, including a brief history of the muse-

um and the Panji story, research on Panji, 

descriptions of 37 museum exhibits, and 

practical details such as the museum's 

floor plan, facilities, contact information, 

and social media accounts. According to a 

survey, 91.2% of respondents expressed a 

need for such a bilingual guidebook to en-

hance their understanding of the exhibits. 

The bilingual guidebook is expected to ad-

dress the museum's informational short-

comings, making it more accessible to both 

domestic and international visitors, and 

thereby enhancing the overall visitor expe-

rience. 

This research highlights the im-

portance of improving the visitor experi-

ence at Panji Museum through a bilingual 

guidebook, providing a practical solution to 

the museum's current limitations in facili-

tating communication and enhancing edu-

cational value for a diverse audience. The 

proposed guidebook will help bridge the 

language barrier and ensure that all visi-

tors, regardless of their background, can 

access detailed and accurate information 

about the museum's collections. 

REVIEW OR RELATED THEORY 

Heritage Tourism 

According to World Tourism Organization 

in Patria (2015), heritage tourism as an 

immersion in the natural history, human 

heritage, arts, philosophy and institutions 

of another region or country. The National 

Trust for Historic Preservation in Cahyadi 

and Gunawijaya (2009:3), heritage tourism 

is an activity to enjoy artifacts and places 

that accurately depict the stories or history 

of ancient people and places. 

Furthermore, according to Bruce in 

Kartika, Fajri and Kharimah (2017), heritage 

tourism is a personal encounter with cus-

toms, history, and culture. It is based upon 

the concept that each society has a unique 

story to tell. According to Pearson and Sul-

livan in Jewell and Crotts (2001), also stat-

ed heritage tourism is the desire to see and 

experience places that is unique to a socie-

ty or region. In addition, Beck in Jewell and 



26  Aryanti, Developing a Bilingual 

Crotts (2001), stated buildings, artifacts, 

folk tales, languages, and art are all expres-

sions of heritage. Although a region may 

contain a number of identical places but 

the individual stories of each place that 

makes it unique. Heritage provides tourists 

with a sense of places and customs. 

 One of the activities of heritage tour-

ism is visiting museum. By visiting a muse-

um the visitors can enjoy and learn the ar-

tifacts, collections, and customs. In the cur-

rent study, the writer developed a bilingual 

guidebook of Panji Museum as a means to 

facilitate the visitors. This museum authen-

tically presents the artifacts and arts relat-

ed to Panji as a representation of Javanese 

culture. The visitors can enjoy the natural 

history, philosophy, and uniqness of the 

collections in Panji Museum.  

Guidebook 

According to Bender in Noor (2018), a 

guidebook is defined as a literature that 

offers information for tourists. Guidebook 

is a traveler's tool for discovering valuable 

guideline. In addition, according to 

Kohdyat in Fitroni and Primayudi (2013), a 

guidebook must have complete infor-

mation about the place used as objects and 

other information that will be useful to 

facilitate the visitors in their tourism activi-

ties. 

According to Peel and Sorensen in 

Mieli (2017), the relevance of guidebook in 

the tourism is twofold: on one hand, it rep-

resents a source of information, while on 

the other hand it is artifacts of tourism and 

as such, they mediate the practice of tour-

ism. Moreover, according to Lew in Noor 

(2018), a guidebook may affect individual 

travel decisions since it shows brief images 

of destinations and what is worth experi-

encing from the destinations. It provides a 

new perspective on important aspects of a 

destinations. 

According to Vignelli (2010:36), there 

are two aspects that need to be considered 

in the process of designing a good guide-

book: paper size and layout. The choice of 

layout for the book must be considered. 

This practice is required when combining 

images with text. For a good guidebook 

quality, the proper considerations must be 

made. Since an appropriate layout was 

created, the bilingual guidebook will have a 

higher level of integrity. 

It can be concluded that by choosing 

an appropriate size, the guidebook will be 

practical or easy to carry and by choosing 

the right design (layout), the guidebook 

will be more communicative. A guidebook 

is an important medium as a guideline for 

museum’s visitors. In the current study, the 

guidebook is designed in two languages 

(Indonesian-English). This guidebook pre-

sents specific information regarding the 

collections of Panji Museum that could be 

useful to facilitate the visitors of Panji Mu-

seum both international and domestic. This 

bilingual guidebook gives a strong impact 

due to the function as a visitors’ guideline. 

It could be the traveler's tool for discover-

ing valuable information about the artifacts 

and collections in Panji Museum. Further-

more, the writer chose practical and com-

municative design for the bilingual guide-

book of Panji Museum. 

Bilingual Texts 

According to Merriam Webster, bilingual 

means having or expressing in two lan-

guages. Based on Oxford Learners Diction-

ary, bilingual is using two languages; writ-

ing in two languages. In a book titled ‘The 

bilingual text: history and theory of literary 

self-translation’ by Hokenson and Munson 

(2014:2), bilingual text is a text that creat-

ed from two languages that providing the 

fields of translation studies and compara-

tive literature with a comprehensive ac-

count of literary self-translation. In addi-

tion, according to Aryana, Warpala and 

Santosa (2018), the usage of bilingual texts 

aims to improve the ability to communi-

cate in English, both scientifically and non-

scientifically, to reach scientific knowledge 

of various international media, and to 

communicate between other people. 

A bilingual text is very needed in this 

era. It is used by various fields such as, 

business, technology, and hospitality in-

dustry. In the current study, the writer de-

veloped the guidebook that is written in 

two languages (Indonesian-English). 
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English plays an important role in 

tourism industry. Especially since there are 

so many tourist arrivals in Indoensia rec-

orded, this bilingual guidebook can facil-

icate both domestic and international tour-

ists. Thus, the bilingual guidebook presents 

the contents in communicative design so 

that the bilingual guidebook is easy to un-

derstand. 

RESEARCH METHODOLOGY 

Research Design 

The research conducted by using the De-

sign and Development Research method to 

develop a bilingual guidebook of Panji Mu-

seum. Design and development research is 

the systematic study of design, develop-

ment and evaluation processes with the 

aim of establishing an empirical basis for 

the creation of instructional and non-

instructional products and tools and new 

or enhanced models that govern their de-

velopment (Richey & Klein, 2007:13). The 

procedure for product development, ac-

cording to Richey and Klein in Wahyuni and 

Tantri (2019), comprises analysis, design, 

development, implementation, and evalua-

tion. However, the procedures used in the 

current study were analysis, design, devel-

opment, expert validation, and evaluation. 

The main reason the writer selected DDR 

as the research design because this study 

was to provide a solution to the lack of fa-

cility in Panji Museum. This research design 

is suitable for the writer’s research which 

focused on developing a product. The writ-

er developed the bilingual guidebook of 

Panji Museum which can help the tourists 

while visiting the Panji Museum.  

Research Procedure 

The development of a bilingual guidebook 

for Panji Museum followed a systematic 

process, comprising five stages. 

1. Analysis: The writer conducted ob-

servations, interviews with the curator and 

tour guide, and distributed questionnaires 

to tourists. The observation helped under-

stand the museum’s environment, while 

the interviews provided insights into the 

visitors and collections. The questionnaires 

aimed to assess the need for a bilingual 

guidebook. 

2. Design: In this stage, the writer se-

lected content for the guidebook, including 

materials gathered from interviews and 

additional sources. The guidebook was de-

signed to be communicative, ensuring it 

was easily understandable by both domes-

tic and international tourists. A practical 

design was planned, making the guidebook 

portable for visitors. 

3. Development: The writer compiled 

materials, including documentation of col-

lections, the history of Panji Museum, and 

details of 37 collections. The content was 

translated into English and formatted ac-

cording to the planned design. 

4. Expert Validation: The guidebook 

was reviewed by a translator for language 

accuracy, museum staff for content valida-

tion, and a book designer for design quali-

ty. Feedback was gathered through ques-

tionnaires to ensure the guidebook's quali-

ty. 

5. Evaluation: In the final stage, the 

guidebook was distributed to both domes-

tic and international tourists, who com-

pleted questionnaires assessing the guide-

book’s content quality, design, and lan-

guage clarity. This evaluation helped de-

termine the guidebook’s effectiveness in 

meeting the needs of visitors and providing 

adequate information. 

Research Setting 

This research was conducted with the main 

subject of Panji Museum. It is located on 

Raya Bangilan Street, Dusun Ringin Anom, 

Slamet Village, Tumpang District, Malang. 

Panji Museum is a museum that stores the 

collections related to Panji and Javanese 

culture. It also exhibits several artifacts 

from three kingdoms that have existed in 

East Java, starting from the Kediri Kingdom, 

Singhasari, to Majapahit. The writer got 

many contents in the museum to be writ-

ten in the bilingual guidebook. Respond-

ents of the study were domestic and inter-

national tourists, a language expert valida-

tor, a book designer, and a museum expert 

validator. 
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The Instruments of Data Collection 

The instruments of data collection used 

were direct observation, interview and 

questionnaire. In the analysis stage, the 

writer did the direct observation to Panji 

Museum to see the atmosphere around 

the research location. The writer visited 

Panji museum on March 2021. During the 

observation, the writer prepared the mate-

rials and documentations that would be 

used for research needs. 

Furthermore, the writer interviewed 

the tour guide of Panji Museum in order to 

know the information of visitors who visit 

Panji Museum and also the details infor-

mation of Panji Museum. Moreover, the 

writer also interviewed the curator of Panji 

Museum in order to know about the in-

formation of the collections in Panji Muse-

um. At last, the writer distributed ques-

tionnaires related to the quality of to the 

visitors to see whether the bilingual guide-

book of Panji Museum is needed or not. In 

addition, in the expert validation stage, the 

writer distributed the questionnaire to the 

language, design, and museum experts in 

order to review the quality of the guide-

book. Thus, in the evaluation stage the 

writer distributed the questionnaire to the 

domestic and international tourists in or-

der to know the reviews from respondents. 

The Product Specifications 

The outcome of this study was a bilingual 

(Indonesian-English) guidebook specifically 

made for Panji Museum. The guidebook 

contained Panji Museum's floor plan, con-

tact information, a brief information of the 

Panji Museum and Panji itself, a descrip-

tion of 37 collections in Panji Museum ac-

companied with the pictures, the Panji 

Museum’s facilities, and social madia ac-

count. The floor plan of the guidebook was 

the picture of every section of the muse-

um. This bilingual guidebook entitled 

"Menjelajahi Museum Panji-Explore the 

Panji Museum” The guidebook contained 

50 pages. The size of the book was A5 size 

(14.8cmx21cm). The paper was Art Paper 

(glossy paper) 150 gr. The font types used 

were Open Sans and Martel. The tone col-

ors of the bilingual guidebook of Panji Mu-

seum is brown and yellow. 

DEVELOPMENT RESULT AND DISCUSSION 

Analysis 

During the analysis stage, observations, 

interviews, and questionnaires were con-

ducted at Panji Museum. The museum 

blends a traditional design with a fun at-

mosphere, partly due to the inclusion of a 

swimming pool for recreational purposes. 

It showcases various elements of Javanese 

culture, particularly related to Panji stories. 

The museum features several sections: the 

wayang and mask room, a literary manu-

script room with ancient books and writing 

tools, a prehistoric room with East Java-

nese artifacts, and an ancient kingdoms 

room presenting items from the Kediri to 

Majapahit eras—though many sections 

lack clear descriptions. There is also an un-

derwater archaeology room displaying ce-

ramics and a traditional culture and indus-

try room that includes descriptions of 

utensils and cultural objects. Interviews 

conducted in April 2021 with the muse-

um’s tour guide and curator revealed that 

70% of visitors are students, with regular 

international visitors from Singapore and 

Malaysia. However, the tour guide’s lim-

ited English proficiency poses challenges 

for foreign guests. Most of the museum’s 

collections focus on Javanese culture, sup-

plemented by photographs of researchers 

studying Panji. Despite its cultural value, 

the museum could benefit from improved 

information displays and multilingual sup-

port to enhance the visitor experience. 

Besides the observation and interview 

done above, a questionnaire was also dis-

tributed to the tourists from 9th March 

2021 to 15th March 2021. In order to know 

whether the tourists needed a bilingual 

guidebook or not. The questionnaire was 

responded by 34 respondents which con-

sisted of 18 people 52.9% (female) re-

spondents and 16 people 47.1% (male) re-

spondents. Furthermore, a total of 8.7% (3 

people) of the respondents were 16-17 

years old. A total of 73,6% (25 people) of 

the respondents were 19-22 years old. A 
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total of 5.8% (2 people) of the respondents 

were 18 and 25 years old. About 2.9% of 

the respondents were 33 years old. A total 

of 5.8% (2 people) of the respondents were 

54-55 years old. 2.9% (1 people) of the re-

spondent were 57 years old. The most re-

spondents were aged around 19-22 years 

old. 

The result of the questionnaire, the 

average answers regarding the clarity of 

information in the Panji Museum reached 

4.0. Respondents argued that the infor-

mation available in the Panji Museum is 

clear enough but the average answers re-

garding the need for the bilingual guide-

book as a media of information to help visi-

tors reached 4.67, so it proved that the 

bilingual guidebook is needed to help visi-

tors while visiting the museum. A clear 

enough information is not very helpful for 

visitors. Visitors need very clear and helpful 

information. 

The average answer regarding the 

guidebook's effectiveness reached 5.0. It 

proved that the guidebook is the right, 

helpful, and effective media for them to 

get more information and also learn more 

about the history in Panji Museum. 

Furthermore, the average answer re-

garding the need for the bilingual guide-

book for Panji Museum reached 5.08. It 

proved that the bilingual guidebook is 

needed. In addition, bilingual guidebook 

it's not only to help foreigners on explain-

ing the content, the bilingual guidebook 

can also be used as a media for learning 

English as well as history for domestic tour-

ists. 

Design 

During the design stage, the writer con-

sulted Mr. Dwi Cahyono, owner of Panji 

Museum, who advised that the bilingual 

guidebook should follow the museum's 

storyline to avoid presenting the collec-

tions randomly. He also emphasized the 

need for simple, clear, and concise descrip-

tions. Based on this, the writer selected 

content, took supporting photos, and in-

cluded information such as the history of 

the museum and Panji, details of Panji re-

searchers, descriptions and images of 37 

collections, a floor plan, facilities, contact 

info, and social media links. Data was gath-

ered from observations, interviews with 

the curator and tour guide, and various 

written sources. The guidebook design fea-

tures A5 size (14.8 cm x 21 cm), 50 pages, 

Art Paper (150 gr), Open Sans and Martel 

fonts, and a dominant yellow and black 

color scheme. To enhance communication, 

Indonesian text appears on the right and 

English on the left, accompanied by images 

for better readability.  

Development 

In the development stage the writer start-

ed to arrange all of the content of the bi-

lingual guidebook that were collected. The 

writer arranged the content in Indonesian 

in the Microsoft Word and then translated 

the content into English. The writer did not 

use CAT tools but the writer translated the 

content of the guidebook manually with 

the help of various dictionaries. Thus, the 

writer started to add several pictures that 

support the content of the guidebook. 

After translating the text and arrang-

ing the pictures, the process of designing 

the guidebook was started. The writer used 

Photoshop CC 2017 as a tool for designing 

the guidebook. The order of the guidebook 

was cover, table of content, a brief infor-

mation of the history of Panji Museum, the 

museum's exploring routes, general infor-

mation about Panji researchers, descrip-

tions about 37 collections, the museum's 

facilities, contact information, and social 

media account. The dominant colors were 

brown and yellow. The book layout in one 

page was Indonesian and English text that 

accompanied with supporting picture. 
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Figure 1 Process of Designing the 

Guidebook 

After finished designing the guide-

book, the writer double checked the con-

tents and made sure the contents were in 

the right order. 

Expert Validation 

In the expert validation stage, the bilingual 

guidebook of Panji Museum was reviewed 

by three professionals to ensure the quality 

of its content, design, and language. On 

June 22, 2021, validation sheets were sent 

to Mr. Syarifudin, the museum curator, and 

Mrs. Mariana Ulfa Hoesny, a lecturer and 

novelist, who reviewed the content and 

design respectively. On June 23, 2021, the 

language validation sheet was sent to Mrs. 

Maya Rizki Fauzia, an English lecturer at the 

State Polytechnic of Malang. All experts 

accessed the guidebook's soft file via a link 

in an online questionnaire and provided 

feedback. 

The museum expert, Mr. Syarifudin, 

concluded that the guidebook content 

aligned well with the museum’s historical 

context and floor plan. He praised the ac-

curacy of Indonesian terminology, readabil-

ity of font, and the clarity and supportive-

ness of the images. The design was de-

scribed as practical and user-friendly. How-

ever, he suggested labeling the Prajna-

paramita and Grogol statues as "dupli-

cates," since the originals are housed at the 

National Museum in Jakarta. He also rec-

ommended replacing an image of a relief 

with its actual replica found near the mu-

seum pond and adding more key infor-

mation about the collections. 

The overall evaluation from the muse-

um expert yielded a total score of 49 with 

an average of 5.4 out of 6, indicating the 

guidebook was of very good quality, partic-

ularly in content. The input from all experts 

contributed to refining the guidebook, en-

suring it met both informational and aes-

thetic standards for domestic and interna-

tional audiences. 

Figure 2. Before and 

After Content Revision on Page 37 

Another expert validator was a book 

designer that reviewed the design of bilin-

gual guidebook of Panji Museum. From the 

result, it can be concluded that the design 

and layout of the bilingual guidebook was 

good. Thus, the book designer stated that 

the number of the guidebook's pages is 

excellent (no more or less). The font size 

and type used were appropriate and easy 

to be read by the readers. The colors com-

bination marked as excellent. Furthermore, 

the content marked as good which mean 

the content was interesting to be read and 

the design also marked as good which 

mean the design was practical (easy to 

use). In addition, the quality of pictures 

marked as quite good. 

However, the book expert gave the 

suggestions to be more pay attention to 

translation detail and grammar. The book 

expert also suggested to increase the quali-

ty of several pictures (Grogol statue, Golek 

puppet). The total score that the book ex-

pert given was 47 and the average score 

was 5.2 of 6 scales. It proved that the bilin-

gual guidebook of Panji Museum was very 

good, especially the design of the guide-

book. 

The last expert validator was a lan-

guage expert that reviewed the translation 

used in bilingual guidebook of Panji Muse-
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um. The validation result revealed that the 

English version of the guidebook was good. 

The language expert agreed that English 

language being used in the guidebook was 

clear and easy to understand. Thus, the 

font size and type marked as good because 

the font size and font type were easy to be 

read. In addition, the use of tenses in the 

guidebook was correct and marked as 

good. The use of capital letters and punc-

tuation were correct and the words’ 

spelling in English was also correct. The 

language expert also agreed that use of 

Bahasa Indonesia and the words’ spelling in 

Bahasa Indonesia were correct. In addition, 

the general design and the quality of pic-

tures of the guidebook marked as good. 

Thus, the use of grammar and terms in 

English marked as quite good. The lan-

guage expert also marked the content of 

the guidebook quite informative. 

However, the language expert gave 

the suggestions to pay attention to gram-

mar and do not stick to much on Indone-

sian language. The language expert also 

suggested to put cultural-related vocabu-

lary in italic. The total score that the lan-

guage expert given was 62 and the average 

score was 5.1 of 6 scales. It proved that the 

translation of bilingual guidebook of Panji 

Museum was very good. 

Figure 3 Before and 

Ater Translation Revision Page 24 

Evaluation 

In the evaluation stage, the writer distrib-

uted the questionnaire to domestic and 

international tourists in order to know the 

feedback and the response from the tour-

ists. The questionnaire made with Google 

Form and there was a link to access the 

bilingual guidebook of Panji Museum. The 

questionnaire was distributed on July 2, 

2021 until July 10, 2021. There were 71 

domestic tourists and 7 international tour-

ists. The result of the evaluation revealed 

the final average 5.36 of 6 scales. Another 

result of the evaluation of bilingual guide-

book of Panji Museum from international 

respondents showed the final average 

score 5.53 of 6 scales. 

CONCLUSION AND SUGGESTION 

Conclusion 

This study was developing a bilingual 

guidebook of Panji Museum. The outcome 

of this study is bilingual (Indonesian-

English) guidebook of Panji Museum. It 

contained about Panji researchers, the his-

tory of Panji Museum and Panji itself, and 

37 collections in Panji Museum. The con-

tents of the guidebook are the information 

of Panji researchers, a brief information of 

the Panji Museum and Panji itself, a de-

scription of 37 collections in Panji Museum 

accompanied with the pictures, the Panji 

Museum’s facilities, floor plan, contact in-

formation and social media account. 

The product had been developed after 

following the five stages namely, analysis, 

design, development, expert validation, 

and evaluation. In the analysis stage. From 

the result of the questionnaire that distrib-

uted, the writer found the problem that 

the information in Panji Museum are not 

clear enough. Therefore, the visitors of 

Panji Museum need a medium to provides 

clearer information. Furthermore, the re-

spondent of the questionnaire stated that 

a bilingual guidebook is needed to facilitate 

them. 

After knowing the problem, the writer 

decided to collect information related to 

Panji Museum and design the product. The 

writer found out the information through 

interviews with the tour guide and curator 

of Panji Museum, from e-books, articles 

and journals. After the information design 

was done, the following stage was devel-

opment. In this stage, the writer developed 

the content of bilingual guidebook of Panji 

Museum. Moreover, the product was vali-

dated by the several experts. In the evalua-

tion stage, the product was distributed to 

the readers. The result of the evaluation 

was the bilingual guidebook of Panji Muse-

um could facilitate the tourists to get more 
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information of the collections in Panji Mu-

seum. It was also as a medium to add their 

insight about Javanese Culture. 

Suggestion 

For future research on similar topics, it is 

recommended to use translation applica-

tions to ease the translation process, as 

this study relied on manual translation due 

to limited resources. Additionally, future 

guidebooks should feature more creative 

designs, as the current one is quite simple. 

Lastly, considering most museums in Ma-

lang lack bilingual guidebooks, researchers 

are encouraged to develop more, as they 

effectively support both domestic and in-

ternational visitors in accessing museum 

information. 
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